A\ MORADI NEUFER

Breaking Into the LA Legal Market:
How Moradi Neufer Is Building Search
Visibility in Los Angeles

Executive Summary
Client: Moradi Neufer LLP (https://californiafamilylawgroup.com/)

Campaign Focus: Local SEO growth for the Los Angeles office across
family law and divorce-related services

Timeline: December 2025 to March 2026

Los Angeles is one of the most competitive local search environments for
legal services. For Moradi Neufer's LA office, the objective was not just to
establish presence, but to begin earning visibility in a market where
search intent is high and page-one positions are tightly contested.

We built a focused local SEO framework for the Los Angeles office,
aligning service relevance, local search intent, site structure, technical
health, and Google Business Profile signals. The goal was to create a
strong foundation and begin moving commercially meaningful visibility
into competitive positions.
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The Challenge

Los Angeles is one of the most competitive local search environments for family law and divorce-related services. For Moradi Neufer's
Los Angeles office, the challenge was not simply launching location visibility. It was earning traction in a market where established firms
hold strong positions, search intent is high, and page-one visibility carries significant commercial value.

Moradi Neufer already had a broader California presence. But Los Angeles required a more focused local SEO approach, one built to
strengthen office-level relevance and begin creating movement in a highly competitive landscape. At the start of the campaign, the
LA-focused visibility footprint was minimal.

Starting Position

0 positions in Top 10 0 positions in Top 3 LR IS T
Across the targeted LA market

This meant the campaign was not about refining existing performance. It was about building the foundation required to compete in Los
Angeles.

Key Results in 4 Months
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posit ing 17 positions within Top 20

organically by March

Top 20 map visibility for broader family law and divorce-related searches in Los Angeles

ESOCIOSQUARES


https://gamma.app/?utm_source=made-with-gamma

Our Strategy

To build visibility for Moradi Neufer's Los Angeles office, we focused on a local SEO strategy designed to strengthen relevance, structure, and

market alignment across multiple layers.
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e Align the LA Office With e Build a Stronger e Improve Technical Readiness

High-Intent Search Demand Local SEO Framework for Ranking Growth
We structured the LA presence We strengthened how the Los We addressed technical barriers that
around service-specific family law Angeles office was represented could limit visibility by improving
needs, ensuring each page reflected across the site by improving content indexation, canonical clarity, and
how prospective clients search when hierarchy, internal structure, and crawl efficiency. This created a
they are actively looking for legal overall page alignment. This made it cleaner foundation for pages to be
help. This helped position the office easier for search engines to discovered, understood, and ranked.
around commercially meaningful understand the relationship between
demand rather than broad visibility. location, services, and relevance.

e Reinforce Local Signals Through e Create a More Competitive Entry
the Business Profile Into the LA Market
We treated Google Business Profile as an extension of the The campaign focused on making the LA office more
SEO strategy. By improving how services and calls to action competitive through better alignment between content,
were presented, we strengthened local relevance and structure, and local signals. In a market like Los Angeles,
supported visibility in the map layer. these foundational improvements are what enable sustained

visibility growth.
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What Drove the Results

This campaign worked because multiple elements of local SEO were aligned in the same direction.

@

&

Search Alignment
The LA office was positioned
around real service demand,
improving relevance for

high-intent searches.

Richer Signals
Structured content and enhanced
page depth improved relevance

and visibility potential.

Stronger Structure
A clearer content and internal

framework helped reinforce

location and service relationships.

Local Reinforcement
Business Profile improvements
supported stronger presence in

the local search layer.

R

Technical Readiness
Improved indexation and clarity
created a stronger foundation for

ranking growth.
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The Results

The campaign created early visibility gains across both organic search and the local map layer.

Organic Search Growth

By March 2026, the Los Angeles campaign had achieved:
30 positions ranking organically
17 positions within Top 20
13 positions in Top 10
4 positions in Top 3

These gains are meaningful in a market where visibility is
typically built over time and competition is strong.

Top 10 Organic Visibility

The LA office moved 13 targeted positions into Top 10
results, including multiple Top 3 rankings within a short
timeframe.

These page-one rankings represent a combined monthly search
demand of 2,650+ in Los Angeles, signaling meaningful visibility

across high-intent searches.

Ranking Momentum

Several positions showed strong upward movement within the
campaign period, reflecting increasing competitiveness and
improved search alignment.

This level of movement indicates that the pages are not just

indexed, but actively gaining traction in the market.
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The Map Visibility Story

Alongside organic growth, the campaign also began generating traction in
local map results. By March 2026, multiple positions had moved into the Top

20 in Maps for broader family law and divorce-related searches.

In a competitive city like Los Angeles, early movement into Top 20

map positions signals that local authority is beginning to develop.

N
Top 20 Map Positions
Multiple positions achieved in Maps for broader family law and
divorce-related searches in Los Angeles by March 2026.
J
)

Local Authority Building
Early movement into Top 20 map positions signals that local authority is
beginning to develop in one of the most competitive legal markets in the

country.
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Why This Matters

This case study is not about declaring the Los Angeles market won. It is about demonstrating the right kind of
movement. For Moradi Neufer's LA office, the campaign established:

Early Page-One Visibility Stronger Local Relevance Broader Market Coverage

Initial Traction in Map Results A Scalable Foundation for Continued Growth

| In a market like Los Angeles, this is how long-term visibility begins.
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What This Means for Local SEO in Competitive

Markets

For law firms operating in major metros, local SEO is built through structured progress rather than immediate

dominance.

Key Takeaways

T

Build the right
foundation

first

Content, structure,
technical health,
and local signals

must work

together.

T

Page-one
visibility is a
meaningful

milestone

In competitive
markets, reaching
Top 10 positions

reflects real

progress.

T

Technical
clarity
supports
growth
Indexation and
structure directly

impact visibility.

T

Map visibility
develops
alongside

organic
growth

Early movement
signals increasing

local authority.

T

Demand
validates

visibility quality
A Top 10 set

representing
2,650+ monthly
searches reflects
meaningful market

presence.
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Ready to Build Visibility in a
Competitive Market?

Moradi Neufer's Los Angeles campaign shows how local SEO
momentum can be established through aligned strategy and
execution. For firms entering competitive markets, the objective is not
immediate dominance. It is building the kind of visibility that

compounds over time.

Let's discuss how a focused local SEO strategy can help your

firm grow in the markets that matter most.

Case study period: December 2025 to March 2026. Results reflect
performance for Moradi Neufer LLP's Los Angeles office. Outcomes
may vary based on market conditions, competition, and

implementation.
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